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KARIMOKU FURNITURE COMPLETES INTERIOR OF THE NEW BLUE BOTTLE COFFEE
MINATOMIRAI CAFE IN YOKOHAMA, JAPAN, WITH ITS LIFESTYLE BRAND KARIMOKU
CASE STUDY

Japan’s leading wooden furniture manufacturer Karimoku Furniture Inc. together with
its renowned high-end lifestyle brand Karimoku Case Study have just completed the
interior design and furnishing of the Blue Bottle Coffee Minatomirai Cafe in Yokohama,
Japan. Under the direction of one of the Karimoku Case Study brand initiators Keiji
Ashizawa as lead architect and multidisciplinary Danish design studio Norm Architects,
Karimoku realised a bespoke high-end interior with customized wooden furnishings as
well as tailor-made furniture for the cafe.

With the completion of the interior with a main focus on the material wood and
corresponding wooden furniture, Karimoku and its brand Karimoku Case Study
demonstrate again their versatile and high-quality craftsmanship and modern, high-end
design. Selected pieces of the tailor-made furniture are available for pre-sale in Japan
via the Blue Bottle Coffee online shop for a limited time.



The interior design

Karimoku Furniture and the two interdisciplinary design studios, who also founded the
collaborative lifestyle brand Karimoku Case Study together in 2018, approached the new joint
project with the same philosophy as a new Karimoku Case Study case: with a holistic approach
to architecture and design and a strong focus on the native setting as well as high-quality
craftsmanship and remarkable attention to detail. For renowned Blue Bottle Coffee, a network
of cafes across the U.S., Japan, and Korea, an interior with a warm and inviting atmosphere
was created. "We have aimed to create an atmosphere which welcomes the local community
by mainly using wood, inspired by the park located by the Blue Bottle Coffee Minatomirai Cafe,"
explains Keiji Ashizawa. The generous glass fronts integrate the adjacent park and allow plenty
of natural light to enter. The gentle curves of the bar counter made of wood, manufactured by
the skilled craftsmen of Karimoku, are also reflected in the soft shapes of the furniture.

New furniture pieces by Karimoku Case Study

All furniture specified in the Blue Bottle Coffee Minatomirai Cafe in Yokohama has been
specifically designed for this project by the designers of Karimoku Case Study. "For us, there
couldn't be a better partner to team up with than Karimoku," explains Frederik Werner, partner
at Norm Architects. "They uphold a unique quality and approach to the manufacturing of
wooden furniture, maintaining a focus on the craftsmanship combined with the latest robotics,
making sure that their philosophy of high-tech and high-touch is truly embedded in each
furniture piece leaving the factory."

A Cafe Chair, Bar Stool and Side Chair also designed by Norm Architects will be available in
Japan for pre-sale via the Blue Bottle Coffee online shop for a limited time.




Cafe Chair

The Cafe Chair is a further development of the N-DCO1 dining chair that was born from the
Kinuta Project. Modification has been made so the chair is both more lightweight and petite,
which in turn makes it very flexible and versatile without losing its character. The softness and
warmth of the wood creates a more residential feeling to a classic cafe setting.

Bar Stool

The Bar Stool is, as the Cafe Chair, a line extension to the dining chair from an earlier project.
The size of the backrest makes the chair more comfortable, while the natural lines in the
design, underline the craftsmanship and production skills that have gone into a piece like this.

Side Chair

With clean lines, a crisp design language and a soft and comfortable inner, the Side Chair
mimics the architecture of the Blue Bottle Coffee shop. With its low backrest and small footprint,
it's not really a dining chair, neither a stool - but combines the best of the two and therefore
serves the real needs of the cafe.
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NOTES TO EDITORS

Karimoku Furniture Inc.

The origins of Karimoku date back to 1940, when Shohei Kato took over a longstanding timber
company and established a small woodworking shop in the town of Kariya, Aichi. The company
produced various wooden parts in the ensuing decades, developing a range of techniques and
technology before launching its own line of wooden furniture in the 1960s. Building upon
the concept of manufacturing high-tech and high-touch products, the company established
bases in timber production areas and soon developed into one of Japan’s leading
manufacturers of wooden furniture.

www.karimoku.com

Karimoku Case Study

Emerging from shared design values, Karimoku Case Study is a contemporary lifestyle brand
created in collaboration with interdisciplinary design studio Norm Architects and Keiji Ashizawa
Design. Born out of admiration and love for serene beauty, material richness and timeless
appeal., the Case Study collections are brought to life by the world’s leading architects through
individual cases, and the story of each collection is told through its native setting.

www.karimoku-casestudy.com



Keiji Ashizawa Design

Keiji Ashizawa Design is formed in 2005, the studio is comprised of both architects and
designers, all bringing unique skills to the team. His philosophy, “Honest Design” is consistent
in every project expanding from designs for small products to architectural projects.

www.Keijidesign.com

Norm Architects

Norm Architects was founded in 2008. The multidisciplinary design studio works within the
fields of industrial design, residential architecture, commercial interiors, photography and art
direction. Much like human well-being, the essence of Norm Architects’ work is found in
balance — between richness and restraint, order and complexity.

normcph.com

Blue Bottle Coffee

Blue Bottle Coffee is a coffee roaster and retailer headquartered in Oakland, California, United
States. The lifestyle coffee brand operates 91 stores as of January 2020, with locations in
California, New York, Washington, D.C., Boston, Seoul, Kyoto, Kobe, Tokyo, Hong Kong and
Yokohama. W. James Freeman founded Blue Bottle Coffee in the early 2000s in Oakland, CA,
borrowing the name from one of Europe's first cafes, The Blue Bottle Coffee House. His
intention was to roast coffee in small batches (6 Ibs. per roast) to sell within 24 hours of
roasting, initially as a home-delivery service. Blue Bottle soon ceased deliveries and opened
as a traditional cafe.

www.bluebottlecoffee.com
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